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It is interesting to note the numerous changes going on daily. Changes that affect 
all generations, that affect our rural economies, and that affect the way we 
position ourselves for the future. Keeping in mind that the young generation is 
our future, here are a few observations made as a result of recent meetings and 
conversations. 
 

The Generation Iowa Commission is made up of 15 diverse young Iowans ages 
18-35. Their main goal is to make recommendations for elected officials, state 
government, and Iowa’s employers to attract and retain the young adult 
population.  
 

The Generation Iowa Commission vice-chairperson gave a comprehensive report 
at our last Western Iowa Advantage meeting. They have made their formal report 
to Gov. Culver and our legislators. Already there is action being taken by our 
legislators to make changes to help some issues go away and to help attract and 
keep young people in Iowa.  
 

Some of their findings are:  
·  Iowa has a College Student “Brain Gain” of approximately 8,000 young 

people 
·  Iowa has a “Brain Drain” (not retaining the College Graduates)  
·  Our young leave for higher paying jobs, demographic amenities and 

attractions, career advancement options, and lower cost of living. 
 

Some of their recommendations to meet these challenges are:  
·  Higher education tax credit  
·  Student loan repayment assistance based on length of Iowa residency 
·   Increase Medicaid reimbursement rates so young medical professional 

are allowed higher wages 
·   Mandate student debt counseling.  

 

They recently launched their web site which is www.generationiowa.com and it 
makes for some interesting information. I suggest you take a look at the site. 
    
This age group is having a significant impact on the way we live, work, think, 
and communicate. Technology is changing the way we do everything and this 
group seems to be on top of those skills. 
 

Another group that is making a huge impact on the rural economy is the baby 
boom generation. This group is 77 million strong, born between 1946 and 1964, 
and just entering their retirement years. This group has been trendsetters and 
their retirement choices are expected to be no different. Most likely they will not 
be headed to the traditional retirement locations. 
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States and local governments are trying to attract and keep these healthy, wealthy, and relatively young retirees. The 
thinking is that this group will breathe new life into rural communities, many of which are declining as younger 
workers move to metropolitan areas. 
 

Small towns are a good fit for the new retirees, sociologists say, because they’ve shown a preference for staying 
active, living in mixed-age communities, and escaping hubbub of urban life. This group has money to buy housing, is 
educated, and is more likely than their parents to relocate later in life. 
 

For rural states and small towns, attracting retirees has definite benefits over attracting businesses, say some 
economists. Retirees spur economic development through the mailbox or direct deposits, because their income 
arrives in the form of Social Security, pension, and other savings checks, and they require very little in return. 
 

Retirees with the wherewithal to relocate, are wealthier and often pay more taxes than younger people, require fewer 
social services, create jobs in medical and other service industries, and often volunteer in the community or start 
small businesses. These retirees also bring valuable business experience and people skills. In fact many of them are 
looking for part time work. Qualities that attract retirees often attract younger people as well. There is also potential 
that when retirees locate in small towns; some may attract their kids back to small town quality of life to be near their 
parents. 
 

Some people are reluctant to promote a town as a retirement haven because of a long time belief that seniors are a 
drain on resources, seniors are less affluent than younger residents, require more medical and social services, and 
tend to vote against school improvements and other issues affecting the younger generations.  
 

Nothing can be further from the truth. Boomers bring wealth, and often they have kids in college or have young 
families. They care about children, education, and the elderly. Most would vote for the greater good of the 
community.  
 

Will this group create a need for us to build retirement communities and nursing homes locally? 
 

The come back to Western Iowa postcards are available at various locations in our towns. They have been in demand. 
If you know anyone or anyone you know may know of someone that would give serious consideration to moving to 
Western Iowa, send them one of the postcards. Also use them for any potential business expansion or relocation. We 
appreciate your sending them out and making the contact. 
 

We are getting the 2008 Membership list compiled and will publish it in next month’s newsletter. You members are 
critical to our economic development efforts and you are appreciated very much. 
 

As we have mentioned the past months, we will start sending our newsletter via e-mail. If you question that we have 
your e-mail in our data base, please let us know. We would rather receive the information in duplicate than to not 
have your e-mail address. 
 

Hopefully the “Exploring Audubon County” event will be well received and can become an annual event. It will 
provide a lot of exposure for our county businesses. See details elsewhere in this newsletter. 
 
 
Thomas R Nielsen 
Executive Director 
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
 

FOOD FOR THOUGHT………. 
 

 The best thing about the future is that it comes only one day at a time.    
          Abraham Lincoln 

 
 A people that values its privileges above its principles soon loses both.               
          Dwight Eisenhower 
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